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Two Impact Public Affairs Projects 

Win CSAE National Award
CADA Magazine and CLA Campaign Recognized

 For Public Relations Excellence

(OTTAWA) October 24, 2007, During the Canadian Society of Association Executives’ (CSAE) Annual Convention last weekend in Hamilton, public relations initiatives coordinated by Impact Public Affairs for two of its clients, the Canadian Automobile Dealers Association (CADA) and the Canadian Library Association (CLA), were respectively honoured as CSAE award recipients.

CADA, which represents 3,000 dealers nationwide and is the national association for franchised automobile dealerships that sell new cars and trucks, won the 2007 CSAE Communication Award of Excellence in the category of Best Magazine for its bilingual Canadian Auto Dealer publication which is distributed to all of its dealers monthly.  

CLA, the national association which represents those who work in and support Canada’s estimated 21,000 libraries, won the 2007 CSAE Associations Make A Better Canada Award in the Public Information/Education category for its bilingual campaign, Launch Your Future with Reading. 
The CLA initiative, which received floods of media coverage from coast to coast, included the creation of a space e-library for kids, a national children’s essay contest, and an awards event attended by Canadian astronaut Steve MacLean, his entire NASA space crew, and many high profile figures. Partners in the campaign included the Canadian Space Agency, the Canadian Association of Children’s Librarians (CACL) and Library and Archives Canada.  
“When evaluating our clients’ needs, we closely study their objectives, and then seek the most creatively efficient method of achieving their goals,” says Impact Public Affairs President Huw Williams. “We are proud to be working with these two well-respected national organizations and look forward to continue helping them achieve their mandate with winning results!”

This is the CLA Launch Your Future with Reading’s second award this year, having won the silver medal of the International Summit Awards’ Community Relations category last summer. 

Last year, CADA also took home the 2006 CSAE Associations Make a Better Canada Award in the Public Affairs and Government Relations category—a campaign also designed and implemented by Impact Public Affairs.  
-30-
For more information: 
Catherine Fortin LeFaivre
Impact Public Affairs

Tel: (613) 233-8906   
Email: catherine@impactcanada.com 
[image: image1]